Acenda adviser white label – social media plan
Social media plan
Practical tools to make posting simple, structured, and effective.
The Social Media Guide highlighted why digital presence matters for advisers. This Social Media Plan is its practical companion – a set of ready-to-use tools designed to make posting simple, structured, and effective.
It focuses on how to use social platforms to drive meaningful business outcomes: staying visible between reviews, reinforcing client trust, and creating new opportunities for engagement and referrals.
1. Monthly content calendar
Consistency builds presence. A simple monthly calendar helps you plan, keep content focused, and maintain a professional rhythm without feeling overwhelmed.
How to use it
· Select one or two themes each month (e.g. affordability, milestones, myths).
· Aim for two posts per week – a cadence that is realistic and sustainable.
· Vary your formats (written, visual, video, reshares) to keep content engaging.
· Keep your audience in mind: short, human, and client-first posts work best.
Blank template
	Week
	Theme
	Post type
	Hook
	Call to Action

	1
	[Theme 1]
	[Written / Visual / Video]
	[Opening line]
	[Invitation]

	2
	[Theme 1]
	[ ]
	[ ]
	[ ]

	3
	[Theme 2]
	[ ]
	[ ]
	[ ]

	4
	[Theme 2]
	[ ]
	[ ]
	[ ]



Example (Affordability and life milestones)
	Week
	Theme
	Post type
	Hook
	Call to Action

	1
	Affordability
	Written
	“Would you ever cancel your insurance just to save a few dollars?”
	“When was the last time you checked your cover for better ways to save?”

	2
	Affordability
	Carousel
	“Insurance doesn’t have to be an all-or-nothing situation – here are three smart ways to cut costs.”
	“Which of these would help your budget most?”

	3
	Life milestone
	Short video
	“New mortgage. New baby. New expenses. Where does insurance fit in?”
	“Has your cover changed since your last big life event?”

	4
	Life milestone
	Client story
	“One family adjusted their cover and freed up $90 a month.”
	“Could you do the same?”


This simple structure ensures you stay visible, relevant, and consistently aligned to the issues that matter most to your clients.
	A 2025 Buffer analysis found accounts that regularly posted content received five times more engagement (likes, comments, shares) per post than those that didn’t.
When it comes to buying behaviour, 76% of consumers say social content influenced a purchase they made in the last six months (Sprout Social, 2025).


2. Example posts: Affordability theme
We recommend writing posts to a Hook → Insight → Invitation structure, as this helps translate affordability into clear, client-focused messages. Make the below examples your own by adapting them to your own words.
Post 1 – Everyday affordability chat
I’ve spoken with a few clients lately who’ve thought about cancelling their life insurance to save money.
[bookmark: _Int_lS4CeDGl]As a financial adviser, it’s a conversation I completely understand – at the moment it feels like the cost of everything has gone up.
But often a quick cover review is all it takes to keep the right protection in place and stay within budget.
A quick review can make a big difference. 
#LifeInsurance #FinancialWellbeing #SmartBudgeting #ProtectWhatMatters
Post 2 – Reflection
When the cost of living rises – groceries, rates, fuel – insurance can start to feel like one bill too many.
But it doesn’t always have to be a choice between saving money and protecting your family.
Sometimes reviewing your cover, adjusting extras, or changing payment frequency can keep your protection affordable without sacrificing peace of mind.
It’s worth checking before you make any big changes.
#MoneyMatters #InsuranceAdvice #CostOfLiving #FinancialConfidence
Post 3 – Visual/Infographic
Life insurance doesn’t have to be an all-or-nothing scenario.
You can remove extras you no longer need, review your cover more often, or adjust it to suit your life right now.
Even small tweaks can ease the pressure without losing your financial security.
Which approach would help your budget most?
#InsuranceTips #MoneySmarts #PeaceOfMind #CoverReview
Post 4 – Client story
A client recently told me “I just can’t afford this cover anymore”.
So we looked over their policy together and made a few changes, keeping the essentials and removing the rest. 
Now their cover fits both their budget and their needs.
Sometimes it’s not about cutting back completely, but finding a better balance.
#ClientStory #InsuranceThatFits #RealLifeAdvice #FinancialSecurity
Post 5 – Video post
If your renewal notice gave you a shock this year, you’re not alone.
But before cancelling your insurance cover, take a moment to review your options – there are often ways to keep things affordable while still protecting what matters most.
As your financial adviser, I can help you get the balance just right.
#InsuranceReview #LifeInsurance #FinancialPlanning #SmartChoices
Post 6 – Client reflection
Cost is the number one reason people cancel their life insurance – even when they still need it.
But in most cases, a short insurance review can free up some cash flow for you and your family without losing the protection you rely on. It’s always worth checking before you let a good policy go.
#ProtectYourFuture #BudgetFriendly #InsuranceCheck #FamilySecurity
Post 7 – Milestone tie-in
New mortgage. New baby. New bills. Suddenly the budget feels stretched in every direction.
That’s when affordability reviews really help – making sure your life insurance still fits your current life stage, not the one you had years ago.
A quick chat with your adviser can help you stay covered and confident.
#LifeChanges #InsuranceAdvice #FamilyFinance #PlanAhead
Post 8 – Call to Action
If your insurance costs are keeping you up at night, it’s not doing its job.
The right life insurance plan should bring peace of mind, not pressure.
Regular cover reviews can help you strike the right balance, keeping you protected and confident about what you’re paying for.
A quick chat with your adviser can go a long way.
#PeaceOfMind #FinancialWellbeing #StayProtected #InsuranceMadeSimple
2.1 Example posts: Milestones theme
Post 1 – New beginnings
Life never stands still. New job, new baby, new home – each change brings excitement and new priorities.
When big milestones happen, your life insurance cover should keep pace.
A quick chat with your financial adviser can help make sure your protection still fits where your life is heading next.
#NewChapter #LifeInsurance #ProtectWhatMatters #FinancialPlanning
Post 2 – Homeowner’s moment
Buying a home is a huge milestone. 
If you’ve recently made that leap, congratulations is in order. And so is a chat with your financial adviser about family cover and mortgage protection.
If something unexpected happened, would your family be able to keep the house?
A little planning now can give you real peace of mind later on.
#NewHome #FamilySecurity #MortgageProtection #PeaceOfMind
Post 3 – Family growth
When a family grows, so does the love – and the responsibilities.
So it’s also a great time to check on your life insurance with a trusted adviser.
A simple cover review can help make sure everyone you care about stays secure, whatever the future holds.
#GrowingFamily #LifeChanges #FinancialWellbeing #InsuranceReview
Post 4 – Career milestone
Promotions and pay rises are exciting, but they often change the shape of your finances.
As your income grows, your insurance needs may too.
A quick insurance review now can keep your financial plan aligned with your new goals.
#CareerGrowth #FinancialGoals #InsuranceAdvice #SmartPlanning
Post 5 – Life reset
Whether it’s a move, separation, or lifestyle change, sometimes a new chapter calls for a reset.
Your insurance doesn’t have to stay the same forever.
Adjusting it to fit your new goals with the help of a financial adviser can make things simpler, more affordable, and more relevant for the life you live today.
#FreshStart #LifeTransitions #FinancialConfidence #CoverReview
Post 6 – Kids growing up
When the kids start school, graduate, or move out, it can change what you need from your life insurance.
Many parents are surprised by how much their cover can evolve.
A quick chat with your adviser can make sure your protection stays relevant for your stage of life.
#FamilyLife #InsuranceThatGrowsWithYou #PeaceOfMind #FuturePlanning
Post 7 – Real client reflection
A client once told me “We haven’t updated our insurance since the kids were born”.
Ten years later, life looked very different – a mortgage, new jobs, and more to protect.
After doing a quick cover review with them, they had stronger family protection – and we even found ways to save on their premiums.
It’s never too late to make sure your cover matches your life.
#ClientStory #RealResults #InsuranceAdvice #FamilyProtection
Post 8 – Gentle reminder
Life changes faster than we think.
A quick conversation with your financial adviser once a year can help make sure your insurance keeps up.
It’s one of the easiest ways to stay confident that your family and future are well looked after.
#LifeChanges #StayProtected #FinancialWellbeing #SmartHabits
3. Visual inspiration
Strong visuals make posts more memorable and increase engagement. They don’t need to be complex or highly produced; in fact, authentic and relatable content often performs best. The goal is to make clients stop scrolling and connect with you as a person as well as a professional.
	Visual content is 40 times more likely to be shared on social media than other types of content (Gitnux, 2025). Visual content gets 94% more views than text-only content (WebFX, 2024).



Ideas to try
· Quick video: record a short clip on your phone answering a common client question. Consider filming in portrait mode – Instagram reels, TikTok, and Stories are optimised for vertical video. For more tips on making vertical video content, please visit Wistia.
· Behind the scenes: share a candid photo preparing for a client review or presenting at an event.
· Simple infographic: create a clean visual highlighting ‘3 steps’ or ‘Top 5 myths’.
· Life milestone imagery: use photos that connect to real events that clients experience – e.g. buying a home, starting a family, or retiring.
Keep in mind
Clients don’t expect studio-quality production – they want clarity, relevance, and authenticity. A straightforward photo or video that feels genuine will often do more to build trust than a polished but impersonal graphic.
Helpful links
pexels.com
unsplash.com
stocksnap.io
shopify.com/stock-photos
rawpixel.com/all?page=1&path=1633&sort=curated
4. Posting checklist
Every post is a reflection of your professional voice. Before you publish, use this checklist to ensure your content is clear, engaging, and client focused.
	Questions to ask before posting

	What is my desired outcome? 
	Who is my target audience?
	What value does this post add?

	· To spark conversation?
· To educate?
· To prompt client reviews?
	· Single professionals?
· Young families?
· Empty nesters?
· What unique goals do these groups have?
	· What will clients learn?
· What action will they take?
· How will this help them improve their financial wellbeing?


How will I know when my post is ready to publish?
· Does the opening line capture attention in a relatable way?
Your first sentence should stop the scroll and connect to a real client concern.
· Is the language simple and jargon-free?
Write as you’d speak during a client meeting – in an everyday manner with a direct, reassuring tone.
· Does the post deliver a quick story or insight that demonstrates value?
Each post should show, in practical terms, how advice makes a difference.
· Have I included a visual element?
A photo, graphic, or video increases engagement and makes your post more memorable.
· Does the post end with an invitation to respond?
Every post should encourage reflection or conversation, not just broadcast information.
If you answer yes to each, you’re ready to publish!
